


entertainment, you bring healing and
hope, you uplift spirits, and you re-en-
ergize hundreds of people for the work
of this thing we call life, and living that
life in this wild and crazy time in which
we live.”

One email read,

“Your concerts never fail to open
new discussion topics for us. In fact
our son invited one of his friends to the
last Men’s Chorus concert whose fam-
ily is fairly conservative, fundamental-
ist kind of folk who are very protec-
tive about what he is exposed to. The
concert opened his eyes to subjects
he had never thought of before and
has opened a dialog between families
about our shared beliefs and perspec-
tives into an area that we all feel very
strongly about.”

Of course, not all of the response
was universally positive. One audience
member said that he would never ever
attend another Seattle Men’s Chorus
concert again. Another said that God
should stay in the church and off the
SMC stage. But most were along the
lines of this email, which came into
the office the Monday after our per-
formances at McCaw Hall:

“I attended the presentation of
Scared Faithless last night (Saturday)
and was deeply moved. As a member
of the Reconciling Ministries Network
(RMN) and active participant for
inclusion of GLBT people in the United
Methodist Church, I have not seen a
more powerful, convincing and moving
presentation of faith, pain and search
for inclusion.”

There it was, in black and white:
the reason why we sing.

Was the debate over the posters
worthwhile? Absolutely. Any time we
can look honestly at the issues that
excite our passions we always come
away edified. And that is, quite possibly,
the most important part of the vision of
what Flying House Productions hopes
to achieve.
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2005/2006 FISCAL YEAR

TEXT BY TOM LUHNOW

Annual reports come along a year
after you’ve closed the books, so they
are “old news.” Still, they play an
important part in letting you know
how we are doing. And we are still
doing better than many non-profits in
the arts.

As you can see from the bottom
line, we had a healthy $158,689 sur-
plus at the close of our fiscal year on
September 30, 2006. Some of that
($34,000) was due to growth in our
endowment funds, over which we have
no direct control. Yet however you look
at it, this result compares quite favor-
ably when compared to our budgeted
surplus of $71,365.

We owe these results to several
things. First and foremost, your loyal
support. Your donations account for
60% of our income; without it we
couldn’t produce the professional qual-
ity you’ve come to expect from SMC
and SWC. Secondly, the high quality
of our singers’ performances continue
to touch hearts across our state. In the
summer of 2006, they took that mes-
sage to Idaho, Montana, Utah and
Wyoming —all funded by the singers
themselves. Third, a stringent budget
and dedicated staff help us maximize
the return on each expenditure.

Many factors determine the ulti-
mate outcome of each budget and fis-
cal year, some beyond our control, but
we want you to know that we pledge
our continued dedication to make
the best use of the funds you provide
through your ticket purchases and gen-
erous donations.

STATEMENT OF FINANCIAL POSITION
SEPTEMBER 30, 2006

ASSETS

Cash & Operating Reserve $336,144
Endowment 396,904
Property & Equipment, Net 573,731
Other Assets 152,779
Total Assets $1,459,558
LIABILITIES
Accounts Payable $58,719
Other Current Liabilities 245,909
Notes Payable 510,100
Total Liabilities $814,728
NET ASSETS
Unrestricted 318,811
Temporarily Restricted 101,708
Permanently Restricted 224,311
Total Net Assets $644,830
Total Liabilities and Net Assets $1,459,558

STATEMENT OF OPERATIONS
YEAR ENDING SEPTEMBER 30, 2006

REVENUE

Admissions & Merchandise Sales $1,026,569

Advertising & Publishing 213,359
FUNDRAISING

Grants & Contributions 852,551

Auction & Other Fundraising Events 744,595

Investments & Other Income 45,221

Tour Revenue 151,123

Total Revenue $3,033,418

Program Services $1,732,555
Management and General 251,955
Fundraising 724,450

Advertising and Publishing 165,769
Total Expenses $2,874,729

Change in Net Assets $158,689
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Seattle's Hottest Halloween Party Return

Saturday, Octoher 21, 2007

Tickets on Sale September 1st at
www.gaycity.org

SEATTLE SEATTLE
WOMEN'S MEN'S
CHORUS CHORUS

- ]

- lending

Deals are HOT in Palm Springs. HAPPY HOUR EVERYDAY
Z2pm-6 pmé& 11 pm - Last Call

With all appetizers available
at a discounted price

9 am - 2 am Monday - Thursday
, _ 9 am - 3 am Friday
Now is the time to buy.

Call us to learn more about Desert real estate. 8 am-3am saturda}'
8 am - 2 am Sunday

b J
’%:;/ B R O A D W A ¥
Kevin Angle Bob Thomas A 4 e

760.832.2953 760.641.1251 ¥

kangle@aol.com bthomasz@aol.com

The Broadway Grill » 314 Broadway E |
Seattle, WA » 206-328-7000 :

kevin&bob¢h g

I’ea|t0 rs Coachella Valley

www.kevinandbob.com
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IMPORTANT DATES

SMC & SENSIBLE SHOES
AT VANCOUVER, B.C.
FESTIVAL

AUGUST 6

Seattle Men’s Chorus was the only
American chorus invited to participate
in the prestigious Festival Vancouver
on August 6th at Christ Church
Cathedral in downtown Vancouver,
British Columbia. The men performed
part of the classical repertoire they
presented in concert in March. Joining
them were the women’s ensemble,
Sensible Shoes.

SMC PART OF NEA
AMERICAN MASTER-
PIECES CONCERT

JUNE 17

Seattle Men’s Chorus performed in the
NEA sponsored program hosted by
Seattle Pro Musica at Benaroya Hall
on June 17th sharing music from our
country’s heritage. The men sang a
30 minute set and later joined a 400
voice choir under the direction of Dale
Warland.

CAPTAIN
SMARTYPANTS
POWERPANTS!

OCTOBER 20

If you missed Captain Smartypants’
outrageous June show about superhe-
ros, PowerPants, you have one more
chance to catch it. They will perform
at Kirkland Performance Center on
Saturday, October 20. For tickets call
425.893.9900.

GAY PRIDE PARADE
GRAND MARSHALS

JUNE 24

Seattle Men’s Chorus & Seattle
Women’s Chorus didn’t have just one
grand marshal this year, but three.
Artistic Director Dennis Coleman was
joined by SWC singers Jane Abbott
Lighty and Pete-e Petersen as honored
Grand Marshals for the parade through
downtown Seattle on June 24th.

HOLLAND AMERICA
HOSTS DIRECTORS
CIRCLE SUMMER PARTY

AUGUST 25

A cruise? No, but a four course lunch
on one of Holland America’s ships,
including entertainment by Captain
Smartypants and a tour of the ship. It’s
the most unique summer party we’ve
offered our Directors Circle members.
Reservations due by August 17th; the
party is Saturday, August 25th.

SINGLE TICKETS ON
SALE

OCTOBER 27 & 29

Individual tickets to all § of our con-
certs go on sale on line on Saturday,
October 27 (www.flyinghouse.org)
and via phone at our box office at
206-388-1400 on Monday, October 29.
Don’t miss out!

CHORUS AUDITIONS

Seattle Women’s Chorus will con-
duct auditions on Saturday, August
26 from 10 am to 2 pm.

Seattle Men’s Chorus will conduct
auditions on Sunday, August 26
from 11 am to 7 pm.

Auditions are by appointment
only.

TO SCHEDULE AN
AUDITION:

Go to www.flyinghouse.org.
From the top menu select “Get
Involved.”

Choose “Audition for the
Choruses” on the left hand of the

page.
Please read over the “Items of
Note” before you link to either:

“Audition for Seattle Men’s
Chorus” or “Audition for Seattle
Women’s Chorus”

Please review the “Frequently
Asked Questions” and then pro-
ceed to “Request an Audition.”

The “Audition Request” form will
appear as a pop up. Complete the
form, then “Send Request.”

You will receive an automatic reply
from me informing you that con-
firmations will be emailed approx-
imately ten days prior to the audi-
tion date.

-Lisa Brown
Company Manager
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THE MARKETPLACE

COMPILED BY GERRY KUNKEL
Our advertisers are as diverse as our chorus members and concert programs.
Like other supporters, they are loyal and dedicated to our mission. Please show
your appreciation by frequenting their places of business and using their ser-

vices. Here we feature, new productions, new homes and an old friend.

ACT JULIE BRISKMAN AND MARIANNE OWEN IN “THE UNDERPANTS”
A CONTEMPORARY THEATRE

Coming October 3, it’s the theatrical
event of the year — Clare Boothe Luce’s
The Women at ACT, a super-stylish,
venomously funny, 1930s comedy
about marriage, gossip, divorce and
friendship among a group of gleefully
backstabbing ladies who lunch.

The stellar cast of 16, most of whom
live in the Seattle area, includes
Anne Allgood, Suzanne Bouchard,
Julie Briskman, Emily Cedergreen,
Deborah Fialkow, Peggy Gannon,
Elizabeth Huddle, Elise Hunt, Suzy
Hunt, Anne Kennedy, Laura Kenny,
Jennifer Lyon, Marianne Owen, Jeanne
Paulsen, Megan Schultzer and Annette B}
. % JENNIFER LYON IN “BORN
Toutonghi. S  Basg - YESTERDAY”
Dripping with period couture fashions
designed by David Zinn, The Women
is directed by Warner Shook (Born
Yesterday; The Goat, or Who Is Sylvia?

and Enchanted April.) The wonderful “THE WOMEN i
i LUCE, COMIN
world of these women will be created COSTUME DESGN: DAVID ZINN.

by scenic designer Matthew Smucker
and lighting designer Mary Louise

Geiger.
700 UNION STREET
(206) 292-7676 *“"‘"* \

WWW.ACTTHEATRE.ORG/WOMEN
DISCOUNTS FOR GROUPS OF 12 OR

[

MORE, CALL (253) 839-4204. DUSSLVSY ' RNER SHOCGH AYD
ACEWESEUE 5 0 & A H_Ei. b Wi N
“ENCHANTED APRILE
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KEVIN & BOB
PALM SPRINGS REALTORS

Bob and Kevin and their two Scotties,
Hugo and MacGregor, moved from
Seattle to Palm Springs five years
ago. Bob is a native Washingtonian,
and Kevin spent nine years in Seattle.
Ultimately the call of 360 days a year
of sunshine was too much to resist.
As Windermere Coachella Valley
agents they now enjoy helping others
find their place in the sun. If you are
considering purchasing a home, or just

want to find out about the market in
the Palm Springs area, Bob and Kevin
enjoy hearing from friends back home.
Please call or visit their website.

KEVIN ANGLE
760-832-2953

KANGLE@AOL.COM

BOB THOMAS
760-641-1251

BTHOMASZ@AOL.COM
WWW.KEVINANDBOB.COM

YOUR MAN FRIDAY

Your Man Friday opened in 1990
to help out a friend in his new busi-
ness. Over the last 17 5 years we have

YOUR MAN FRIDAY grown and changed to meet the needs
of our customers. Today, Your Man
Friday is a full-charge bookkeeping,
payroll, consultation and tax prepara-
tion firm. We do it all.

Friday People, an employee-leasing
firm, started in 2003. The client hires
and trains the employee. We do the rest.
It is a great way to have staff without
complexity of taxes and benefits.

This fall, we are moving to a larger
office to give us more elbowroom and
to better serve our existing and new
clients.

229 BROADWAY AVE E, SUITE 21
FRIDAY PEOPLE 206-329-5611
206-726-8410 (FAX)
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Camp has a whole new look.
The new, more rugged Subaru Outback with road-gripping All-Wheel Drive. It gets you out there with improved
style and increased comfort, while its available navigation system and the government’s five-star crash test

rating* makes sure you get back. Ready for adventure. It’s what makes a Subaru, a Subaru.
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The new Outback® at subaru.com
Starting at $21,995"

*Government frontal and side crash tests are part of the National Highway Traffic .Safety: Administration (NHTSA) New Car Assessment Program. See safercar.gov for more detail. TMSRP excludes
destination and delivery charges, tax, title and registration fees. Dealer sets actual price.. 2008 Subaru Outback 2.5 i Limited pictured above has an MSRP of $27,395.




